SAKATA INX Value Creation

Value Creation Process

The SAKATA INX Group has built up a number of assets since its establishment, with “Develop a communication culture that makes

people’s lives more enjoyable” as its main purpose (the core of existence). It has leveraged these assets to create social and economic
External Climate change Plastic ocean pollution Food loss value by offering a wide range of products and services centered on printing inks. It will continue to contribute to the achievement of
the Sustainable Development Goals (SDGs) while creating sustainable developments and becoming an indispensable global company
to society. The aim is to increase the Group’s corporate value.
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